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LT: Vertés bendrakiira: klienty
i(si)traukimo valdymas

EN: Value co-creation

LT: Vertés bendrakiiros esmé yra organizacijos ir kity jsitraukusiy suinteresuoty pusiy (klienty,
tiekéjy, partneriy) dalijimasis iStekliais ir keic¢iant vienas kito procesus siekiant didesnés vertés
visiems $io proceso dalyviams. Bendrakiira kaip pagrindinj veikimo ir vertés kiirimo principa
renkasi vis daugiau ir daugiau organizacijy. Klienty dalyvavimas, j(si)traukimas ir tarpusavio
objektu. Doktorantai, pasirinke $ig tematine sritj kvie¢iami kelti ir ieSkoti atsakymy j konkrecius
Sio proceso valdymo klausimus prekeés zenklo vertés ar kity marketingo procesy (naujo produkto,
vartotojo patirties gerinimo, marketingo komunikacijos ar kt.) srityse verslas-vartotojui,
vartotojas-vartotojui sgveiky platformose.

EN: The essence of co-creation is the process of sharing resources for greater value for all parties.
Many industries have adopted value co-creation as a critical strategy for their businesses. Value
co-creation describes the way actors behave, interact, interpret, experience, use, evaluate
propositions, share their resources in the value creation process of which they are a part.
Involvement, engagement and relationship management between the actors (consumers, partners,
suppliers, even competitors) involved in the process is a challenge, so it has become an important
scientific research object. Doctoral students can raise more detailed research guestions on how to
manage this process properly and perform the research in the contexts of brand value co-creation,
co-creation for the marketing of services, co-innovation, co-creation of experience, co-creation of
knowledge, etc. in the frame of business-to-business, business-to-consumer, consumer-to-
consumer platforms.




